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Veer Narmad South Gujarat University

Syllabus Effective for 2019-20
F.Y.B.Com.
Semester -1
Subject : Business Economics
Objective:
Objective of this syllabus is to introduce the First Year Students of Commerce faculty with
various concepts of Micro Economics and its application in decision making for business.

Unit:1 Introduction of Business Economics 25%

1.1 Business Economics- Meaning, Characteristics and Scope

1.2 Basic Concepts of Business Economics- Opportunity Cost Concept, Incremental Cost Concept
Equi-marginal Concept, Discounting Conceptand Time Perspective Concept

1.3 Introduction of Goals of Firm - (a) Economic Geals(b) Non-Economic Goals

Unit-2 Demand Analysis 25%

2.1 Demand — Meaning, Types, Law of Demand - Demand Function andDeterminants of
demand.

2.2 Price Elasticity of Demand and Income Elasticity of Demand — Meaning, Types,
Methods of Measurement - Percentage Method and Point Method (Numerical
Calculationthrough percentage method only)

2.3 Demand Estimation and Forecasting — Meaning, Significance, Methods (survey and
Trend methods),Criteria for an ideal method of demand forecasting.

Unit-3 Supply Analysis and Production Function 25%
3.1 Supply- Meaning, Law of Supply,Elasticity of Supply — Meaning and Types with
Diagram

3.2 Production Function- Meaning - Law of Variable Proportion- Economies and
Diseconomies of Scale

Unit-4 Cost and Revenue Analysis 25%

41 Concept of Costs: Historical Cost, Replacement Cost, Accounting Cost and Economic
Cost Direct and Indirect Cost, Opportunity Cost, Incremental Cost, (only Definition)
Total Cost, Average Cost and Marginal Cost - Behaviour of Cost Curves in Short Run
and Long Run

4.2 Total Revenue (TR), Average Revenue, Marginal Revenue — their relationship
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Selected References:

1. Joel Dean, Managerial Economics, Prentice Hall, Englewood Cliffs, N. J.

2. Spencer M. H. and Siegelman, Managerial Economics, Richard Irwin — 1964

3. Graham P, Managerial Economics, Adission — Wisely Publishing Co. Massachusetts,
1980.

4. G. S. Gupta, Managerial Economics, Tata Mc Graw Hill

5. H. L. Ahuja — Business Economics, S. Chand & Co, New Delhi.

6. Dr. Raj & Prof. Kuldip Gupta, Business Economics, Application and Analysis, UDH
Books
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Veer Narmad South Gujarat University

Syllabus Effective for 2019-20
F.Y.B.Com.
Semester -2

Subject : Business Economics

Market Structure 25%
Perfect Competition — Characteristics —Short run and Long Run Equilibrium of a firm and an
industry — Shut down Point of a firm

Monopoly - Characteristics — Short run and Long Run Equilibrium of a firm — Price

Discrimination — meaning, Types and Essential Conditions

Pricing and Output Decision under imperfect Competition 25%
Monopolistic Competition - Characteristics — Short run and Long Run Equilibrium of a firm
and group — Selling Cost

Oligopoly — Characteristics - Price leadership Model — Kinked Demand Curve Model

Break-Even Analysis 25%

Break Even Analysis - Meaning, Assumptions, Uses and Limitations
Break Even Point - Meaning, Determination of BEP, Break Even Charts.

Factor Pricing 25%
Wages: Meaning — Nominal and Real Wages — Factors Affecting Real Wages- Wage
Differentials in Same Occupation

Profit: Meaning — Difference between Economic Profit and Accounting Profit
Theories of Profit — Prof. Clark’s Dynamic Theory, Prof. Schumpeter’s Innovation

Theory and Prof. Knight’s Risk bearing and Uncertainty Theory
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